


A L M O N D  B O A R D  O F  C A L I F O R N I A

Lunch Session:
Unlocking the Future of 
Almond Food Innovation

Moderator: Clarice Turner (ABC)
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A L M O N D  B O A R D  O F  C A L I F O R N I A

Lunch Session:
Unlocking the Future of 
Almond Food Innovation

Speaker: Stan Chance (Yosemite Farm Credit)
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A L M O N D  B O A R D  O F  C A L I F O R N I A

Lunch Session:
Unlocking the Future of 
Almond Food Innovation

Speaker: Alicia Rockwell (ABC Board of Director)



The Almond Achievement Award



Dan 
Cummings

 A l m o n d  A c h i e v e m e n t  

A w a r d  W i n n e r



The Almond 
Technical Achievement Award



Dr. Brent Holtz 

THE ALMOND
TECHNICAL ACHIEVEMENT AWARD



T H A N K  Y O U
A L M O N D  B O A R D  O F  C A L I F O R N I A



A L M O N D  B O A R D  O F  C A L I F O R N I A

Lunch Session:
Unlocking the Future of 
Almond Food Innovation



$23Bn Ingredient 
Opportunity

R O O T E D  T O G E T H E R :  T H E  A L M O N D  C O N F E R E N C E  2 0 2 4
Source: Global Market Insights Report, 2024
Forms:  Almond whole, pieces, butter, flour, milk, oil and other
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Unlocking 
the Future 
of Almond 
Innovation

26
+

December 2024



We believe that innovation thrives at the 
intersection of viability, desirability and 
feasibility — where ideas are transformed into 
solutions that meet market demands and 
consumer needs

27



Innovating with 
leaders in all 
segments of the 
industry
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What is 
innovation
anyway? 
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What is 
innovation
anyway...and 
why is it so 
important? 
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It’s a journey, not 
a destination What is 

innovation
and why is it 
so important? 
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It’s a journey, not 
a destination 

It’s a discipline 
that takes time

What is 
innovation
and why is it 
so important? 
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It’s a journey, not 
a destination 

It’s a discipline 
that takes time

It drives demand 
by connecting to 
user needs & 
motivations

What is 
innovation
and why is it 
so important? 
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Innovation 
isn’t always 
high-tech…
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It’s often 
inspired 
by nature
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And sometimes 
it’s accidental…
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The one constant
is change 

Our task is to 
fearlessly evolve
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Our task is to 
fearlessly 
evolve

...with Optimism
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41

we’re optimistic about...

the future 
of almond 
innovation



almonds have ascended 
to superstar snack and  
ingredient status

we’re optimistic because…



foodthinque.comfoodthinque.com

In addition to the 
core 14 forms…

we’re creating innovative 
consumer products 



foodthinque.comfoodthinque.com

From biofuel to 
bioplastics, cosmetics, 
pharmaceuticals, & 
home goods



foodthinque.comfoodthinque.com

Almonds are poised 
to grow in value to

$23 billion
According to Global Market Insights 2024



Californians have 
always had a 
pioneering spirit 

we’re optimistic because…
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We set the standard for humane dairy
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We set the standard for sustainable seafood
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We set the standard for eco wine production
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We set the standard for plant-based tech



agriculture-based 
innovation is at an 
all-time high

we’re optimistic because…



We’re creating luxury leather 
from mushrooms, cactus & fruit
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We’re creating home goods 
from coconut coir 
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We’re creating beauty 
products from wine grapes
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We’re creating clothes from 
coffee grounds, sugar & banana skins
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Plus, consumer trends 
and behavior are a 

foundation for almond 
success, in all forms
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GLP-1 drugs are redefining our 
relationship to food
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Snacking is rapidly 
replacing mealtime

58
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From Flexitarianism to Nutritarianism, 
holistic diets are replacing fads
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In foodservice, culinary purpose & 
creativity has never been as dynamic

60
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Let’s hear from the innovators 



62

There are so many 
reasons to be excited
about what’s next for 

almonds



+

Thank You



Robin DeLauter 
Global Tree Nut Sourcing, 
KIND & Mars Snacking



Jeff Anderson, CEO
Jeff@allmadematerials.com

Patented nutshell-based plastic alternatives for 
extrusion, injection & compression molding

• Cost parity with PP / HDPE / PVC

• Lossless mechanicals  

• Drop-in for extrusion & molding

• Real sustainability certified by 3rd parties



CONFIDENTIAL, DO NOT DISTRIBUTE 66

Simple Mills is a snack brand on a mission to revolutionize the way food is 
made to nourish people and the planet!

Katlin Smith Founder & CEO

Soft Baked Almond Flour Bars Almond Flour Crackers

Almond Flour Baking Mixes Crunchy Almond Flour Cookies

The Simple Mills vision is a world where food creates a better tomorrow 

for people and planet



67

INSHELL-INSIDE®

BOOSTING YIELD W/O PLANTING ONE ADDITIONAL TREE

Technologies to process unshelled 
nuts to nut milk, flour & paste.

Fiber +

Profitability +

Sustainability +

in-shell inside®



A L M O N D  B O A R D  O F  C A L I F O R N I A

Lunch Session:
Unlocking the Future of 
Almond Food Innovation



T H A N K  Y O U
A L M O N D  B O A R D  O F  C A L I F O R N I A



1 : 0 0  P M  –  2 : 3 0  P M

Dedicated Trade Show Time – Exhibit Hall

Researcher Meet & Greet – Poster Session in Exhibit Hall

UP NEXT
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