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Total Nuts, 37.9%

Total Ingredient, 
62.1%

2006: Category Share of 
Pure Almond Volume,

Estimated at 99MM Lbs (IRI)

2006
Ingredient: 61.1%
Snack nuts: 37.9%

Innovation is Important to Ingredient Growth By Creating 

Products That Meet Changing Consumer Needs

US Scanner Data – Retail

2022
Ingredient: 52.2%
Snack nuts: 48.8%

Total Nuts, 48.8%

Milk Alternatives, 
20.2%

Chocolate, 8.8%

Nut & Seed Butters, 
6.4%

Bars, 6.4%

Ice Cream, 3.5%

Flour & Meal, 3.1%RTE Cereal, 2.8%

Category Share of 2022 Pure Almond Volume
Estimated at 296.6MM Lbs (Nielsen)



$23Bn Ingredient 
Opportunity

R O O T E D  T O G E T H E R :  T H E  A L M O N D  C O N F E R E N C E  2 0 2 4
Source: Global Market Insights Report, 2024
Forms:  Almond whole, pieces, butter, flour, milk, oil and other
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14,000+
SKUS
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Almonds are the number one nut in new 

product introductions globally
With a large gap to the second most popular nut peanuts. 
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Almond Peanut Hazelnut Cashew Walnut Pistachio Pecan Macadamia Other Nuts

Nut Introductions by Type (2015-2022)

*Other Nuts include non-specified and mixed nuts.

**Global Nut Introductions is lower than the sum of the nut types, since products containing more than one type of nut are counted only once.

Source: Innova New Products Database
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Innova Top 10 Trends for 2025

#1 Trend – Ingredients and Ingredient Quality
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Almonds Ingredient Quality:

Almonds are a great story for brands as they are 

relevant to the key consumer trends

VERSATILITY-

14 Forms

CONSUMER

LOVE

TEXTURE 

AND FLAVOR

FREE FROM

Gluten free, lactose free
and clean label.

SUSTAINABLE 

SUPPLY

NUTRITION

PLANT-BASED

ON-THE-GO

En v i r o nm e nt a l  

St e wa rds hi p  

S t o ry - T e l l in g 



Innova Database – Almond Primary Ingredient 

Source: Innova New Products Database

Product Name : Puff Works Organic Almond Butter Puffs With Peanut Butter For Babies 

From 6 Months Onwards

Country : United States Event Date : Oct 2024

Company : Puff Works

Brand : Puff Works

Description : Organic almond butter puffs with peanut butter, for babies from 6 

months onwards, in a 14g plastic flat pouch.

Claims : New packaging, same flavor. 5 simple 

ingredients. 0g added sugar. USDA 

organic. Certified kosher dairy. Certified 

organic by ...

VIEW DETAILS

https://www.innovamarketinsights360.com/search/ProductInformation?from=export&ProductId=10302815&Guid=F634106A-607A-4597-938C-6D6B1C65929D


Source: Innova New Products Database

Product Name : Veganz Roasted Almond White Chocolate

Country : Germany Event Date : Oct 2024

Company : Veganz Group

Brand : Veganz

Description : White chocolate with roasted almonds. Comes in an aluminum foil 

wrapper held in a carton folded box.

Claims : Certified organic. Suitable for vegans. 

21% almonds. Climate 179 3 stars. Water 

79 liters 1 star. Animal welfare vegan 3 

stars. ...

VIEW DETAILS

Innova Database – Almond Primary Ingredient 

https://www.innovamarketinsights360.com/search/ProductInformation?from=export&ProductId=10214458&Guid=C5D9159C-6E27-4DA2-B4E3-8D66AB92EAFC


Source: Innova New Products Database

Product Name : Orgalife O'Go Almond Smoothie

Country : Vietnam Event Date : Oct 2024

Company : Orgalife Nutrition Science

Brand : Orgalife

Price (EURO) : 1.08 Price (USD) : 1.14

Description : Almond smoothie in a 200ml Tetra prisma aseptic carton.

Claims : A super convenient smoothie rich in 

protein and vitamin E to help firm the 

body and brighten the skin. A super 

convenient ...

VIEW DETAILS

Innova Database – Almond Primary Ingredient 

https://www.innovamarketinsights360.com/search/ProductInformation?from=export&ProductId=9775447&Guid=6C9BA897-DF15-47CA-918D-CEA59D01E862


Source: Innova New Products Database

Product Name : Crafty Counter Wundereggs Black Salt Plant Based Hard Boiled Eggs

Country : United States Event Date : Aug 2024

Company : Wunder

Brand : Wunder

Description : Black salt plant based hard boiled eggs in a 144g plastic standard tray, 

held in a carton board sleeve.

Claims : Zero cholesterol. Non GMO project verified. 

Women owned. Ready to eat. Free from milk, 

soy, eggs, wheat. Recyclable paper sleeve ...

VIEW DETAILS

Innova Database – Almond Primary Ingredient 

https://www.innovamarketinsights360.com/search/ProductInformation?from=export&ProductId=9985188&Guid=79AD3005-E468-4878-B640-66C478720AAB


Source: Innova New Products Database

Product Name : Dream Farm 100 Percent Plant Based Mozzarella Cheese

Country : Italy Event Date : Oct 2024

Company : Dreamfarm

Brand : Dream Farm

Price (EURO) : 3.55 Price (USD) : 3.74

Description : 100% plant based mozzarella cheese in a 125g plastic tub, held within a 

carton board sleeve.

Claims : Low in saturated fat. Suitable for vegans. 

100% plant based. Plant-based product, 

delicious and healthy, as it is low in saturated 

...

VIEW DETAILS

Innova Database – Almond Primary Ingredient 

https://www.innovamarketinsights360.com/search/ProductInformation?from=export&ProductId=10219845&Guid=BCD09448-9EB0-4CF0-8D26-2AB8A2B46808


R O O T E D  T O G E T H E R :  T H E  A L M O N D  C O N F E R E N C E  2 0 2 4

Deloitte’s Recommendation Was To Turn Up Ingredient 

Opportunities 

DELOITTE

Increased demand will 

come from ingredient & 

snack use. 

Three Innovation Hubs

India, USA, Germany

6 of 9 markets had 

trade as priority



R O O T E D  T O G E T H E R :  T H E  A L M O N D  C O N F E R E N C E  2 0 2 4

Where Next? 
Innovation 
Task Force

Identifying New 
and Future 

Forward 
Opportunities 



H a r n e ss in g  t h e  p o w e r  o f  l e a de r s  i n  f o o d  s c i e nc e  

w i th  a  p r o ve n  r e co r d  o f  b r i n g i ng  s uc ce s s f u l  i d ea s  

t o  ma r k e t

Innovation Task Force

Illuminate innovation 
possibilities with almonds

Understand marketplace 
potential of current forms 
and potentially future 
forms

Highlight potential of new 
technologies and 
processes

Size the potential based on 
nutrition and regulatory 
understanding



Elevating 
Value 
Through 
Innovative 
and 
Trending 
Uses of 
Almonds

Product developers have confidence in 
Almonds

Innovation is constant to support changing 
consumer needs with an eye on delivering 
value. 

The Innovation Task Force will help to 
identify opportunities that can create 
greater value for almonds

Today’s panel is part of the industry pushing 
innovation forward in almond ingredient 
application and use
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Blue Diamond Growers 

Cynthia Machado Ph.D.
Sr. Technical Business Development Manager
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WHO ARE WE?

R O O T E D  T O G E T H E R :  T H E  A L M O N D  C O N F E R E N C E  2 0 2 4

~3000 #1 573
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WHO ARE WE?
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~3000 Grower 

members, small 

and multi-

generational farms

#1 Snack 

almond and 

almond milk 

brand in the 

USA 

573 SKUs in 

our portfolio of 

ingredients



ORIGINS OF INNOVATIVE IDEAS

A. Market Trend 

B. Customer Specific Need

C. Etc.

HOW WE APPROACH INGREDIENT 
INNOVATION 

Research and 

Development
Regulatory

Quality

Operations

R O O T E D  T O G E T H E R :  T H E  A L M O N D  C O N F E R E N C E  2 0 2 4

Finance 

Sales Marketing Others…
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Elevating Value Through Innovative & 
Trending Uses of Almonds



WALMART.COM

CANADA



What’s the deal with the 
Octopus?



PROTEIN POWDERSOILS

GOODNESS YOU CAN 
WRAP YOUR ARMS AROUND

NUT BUTTERS SEASONED SNACKS



INNOVATION THROUGH SERVING THE NEEDS OF THE CONSUMER



*Gluten Free Brownie Cookies- Recipe by @charmerkitchen *Almond Milk DIY hack by @annie_siegried *Meatless Mushroom Walnut Sliders hack by @plantcraft_

*Berry Quinoa Salad 
Recipe by @oannie_siegfried
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