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Double down on core markets -
India and the U.S.

Develop long-term growth markets
like Turkey, Morocco and Indonesia.

Increase ingredient and
Innovation opportunities.

Tell our health and environmental
stewardship story.
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Eating Olestra Linked to Lower
Cholesterol and Fat Intake

While no 'magic bullet, fat substitute may be an
indicator of a healthier lifestyle




00..>

fpmn CHIrS

—— o ..A




Million Ibs.

CROP SIZE

3,500
L 4

3,000

2,500

2,000

1,500

o
.
ot
.
o
ot
.
o
.
.
.o
.t
.
.
.
.
.
.

%

I R R N T S N S N P
> P P P D PSSP PP PSS S
N N S S At AN e (N S M)

1,000

50

)

> S Q& P T T o LY PRLL. T S T, " TR WL TG . o, T, .
o O A o N B N R N e Pt Iy B
65 dﬁ d& d5iﬁhﬂﬁ"d$ Qﬁ Qﬁ {ﬁ {& Q& Q& Qé iﬁ Q$ éﬁ ﬂﬁrﬂﬁ



7

TREND TIMELESS

N\




TREND

" SANDWICH ™
Chocolate flavored,creamy Filled biscuit

TIMELESS
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PRIORITIZATION
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2.7 8.2= 0.3

BILLION BILLION LBS
ALMONDS PEOPLE ALMONDS



Al £
\_.\ ¢
L\
-
AL TRV IIVONY N
1 -
\\ [ \ { N
I 7 >’ ‘-7:\.4}..
4 |

Y ; A )
N AW
RV SV

v
’ \\ N .S\ -
‘. {
t.;\\u /
. ¢ o
- o
(W ’
:\. J ‘\.\
. ld
/./\ Vad
- N
~N -
L
v
]
o
.f,
) PR
‘ g //



EMILY FLEISCHMANN CRAIG DUERR

Vice President of Global Market VP Global Sales and Marketing

Development at Almond Board at Campos Brothers Farms
of California
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HARBINDER MAAN

Associate Director of Trade

Marketing and Stewardship at
Almond Board of California

GABBY CHAVARRIA

Director of New Product
Development at Harris Woolf
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“ABC’s Innovation White Paper is a great contribution to the entire
Industry and a pioneer Iin the industry. We are very grateful for
such an initiative to help the industry’s development.”

— CFNA CHAIRMAN CAO

“Developing an Innovation White Paper is itself innovative.”
—~ INC CHAIRMAN
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WOQDY BIOMASS



DANIELLE VEENSTRA

Sustainability Lead
at Alimond Board of California
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CONSUMER MEDIA POLICY + CPG | " FARM
BEHAVIOR NARRATIVES REGULATIONS DEMANDS REALITIES
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Latis

Carbon Footprint Blue Water Usage Deforestation Risk
by HowGood P 9

Cradle-to-manufacturing-gate On Farm

1.0 2.3K MEDIOM

. kg COuafkg L { ka (scarcity adjustad)
Carbon Accounting

Company Impact .
panymp Impact Details
Initiatives

On-Farm Blue Water Animal
Products GHG Emissions Usage Labor Risk Processing Biodiversity Welfare

. Coffee
Materials

Black Tea
Vendors

0.671kg CO,efkg
Ingredient Library view data source >

Green Ted

o

Vanilla Latte
Cappucino
Americano

Herbal Teda

Instant Latte
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Everything you get

& p with a handful of

' Everything you get
with a handful of

Getting the most out of every drop Building biodiversity

Climate smart farming

AR

LT

8.5”x11” one-pager 36”x24” poster




PRIDEFUL CALIFORNIANS
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26 7,700,000 60% reva fm@ 51v/e
OF THE STATE CALIFORNIAN ADULTS 0
POPULATION 40 Yo MALE MEDIAN AGE
\’ MAKE ‘4 ENGAGE % VALUE
SUSTAINABLE k i WITH THEIR WHAT
‘/ CHOICES sv COMMUNITY \ THEY EAT
PURSUE HEAVY USAGE
ONGOING POLITICALLY IN DIGITAL,
EDUCATIONAL ACTIVE SOCIAL MEDIA,

OPPORTUNITIES & RADIO
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ifornian almond farms
e most out of every drop:
e kernel, which we eat.

, which is used as bedding
Th  outer shell that becomes
s animal feed, saving water for

fodder crops. And the tree that tons
of carbon every year.
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Food Loss and Wasts on,
Office of the Chief Economist

almonds

Cargill “indigd

ALTRUISTIQ ~ Schneider  Risilie
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FUTUREPROOFING
THE FCOD SYSTEM

| FoodNavigator |

Josette Lewis Danielle Veenstra-

| Chief ‘Schh't‘iﬂc Officer, Aimond Board of California Third-Generation Almond Farmer and Manager,
R S Global Stewardship + Impact, Almond Board of Callfornia |

Josette Lewis, ABC's Chief Scientific Officer, and Danielle

Veenstra, a third-generation almond farmer and ABC's Senior
Manager, Global Stewardship + Impact come together to talk
about the almond industry’s zero waste efforts and research
exploring how almond hulls, an agricultural byproduct, may
have promising uses in food and beverages.



About Main prograrmn ~  Events~ MNews~ Members~ Resources - Speakers

CLIMATE
WEEK

CLIMATE GROUP
Thursday, September 26, 2024

- 12:30 PM - 02:00 PM EDT
Harnessing g S
New York, NY 10001
United States

California’s spirit .=~
of innovation for ... o 25
on-farm climate s

Sponsors

ﬁssmo somw
pmrron OVATION
CLIMATE CHANGE ;

change solutions ‘,,,sot S A
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at scale

© Secretary Karen Ross, California Department of Food and
Agriculture

@ Dr. Josette Lewis, chief scientific officer, Almond Board of
California

© Aliison jordan, vice president of environmental affairs, Wine
Institute

See all

B Event by: Aimond Board of California

Event format Event durafion Longuoge
In-person 1 hour 30 minutes English
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Healthy eating Is evolving

WHERE IT STARTED
One Size Fits All

« Calorie Counting
* Absence of Negatives
* Meal Replacement

WHERE IT WAS
Niche Diets

South Beach
NS
Keto

WHERE IT IS
Healthy as a Lifestyle

* Intuitive Eating
* Managing Stress
« Activity Tracking

WHERE IT'S GOING

Personalized Health

« Managing Macros
» Tracking Nutrients
* Feeding the Gut



Glucose levels

(mg/dl)

Microbiome Research Shows

People respond differently to the same foods.

Gloria

1 Hour | 2 Hours | 3 Hours 1 Hour | 2 Hours | 3 Hours 1 Hour | 2 Hours | 3 Hours

Blood sugar response to oatmeal s \With DayTwo's Precision Nutrition
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DARIELA
ROFFE-RACKIND

Europe
Global Health

u.S.
China
Mexico

SUDARSHAN
MAZUMDAR

India
Japan
South Korea
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Consensus achieved between
Cardiometabolic Roundtable experts

CONSUMING ALMONDS DAILY:

» Does not result in weight gain; associated with slight
weight loss

« Reduction in LDL cholesterol levels
* Reduction in diastolic blood pressure

* Improvements in blood sugar (among Asian Indians
with prediabetes)

» Increase in beneficial gut bacteria (prebiotic effect)

ROOTED TOGETHER:



Hindustan Times

IPL Auction 2025 HT Photo Contestm Cricki” HT Premium

The power of almonds to improve
cardiometabolic health

By Anoop Misra

Sep 22,2024 09:00 AM IST O @ O

This article is authored by Dr Anoop Misra, chairman,
National Diabetes Obesity and Cholesterol Foundation.

Almonds are a powerhouse of nutrients.

Almonds have been an important part of Indian culture and
traditions for millennia. Recent clinical research indicates

that incorporating almonds into one's daily diet can improve

diet quality and yield health benefits. The recent dietary
guidelines by the Indian Council of Medical Research (ICMR),
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The Times of India
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Just | ounce of almonds a day has these
impressive benefits for your gut, heart and
skin

Almonds named th
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What to Eat Before and After Your Workout
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Nuts are surprisingly great for your health.
D But which are the best?

P y ertain nuts offer surprising advantages—including a lower risk of cancer, better
cognitive function, and even a longer life.

0 s g S, 200 TEy——

e 0 PORWIg 8 GBI, both
muscie

18 S AN IMAS W SRIIEe S

ith the help of a ki

i i i r 16,202
ime has incorporated almonds inte 9% 16: 204

lion r

Here's What o Eat Afier a Workout (and What o Avoid) VO G[J'E ﬁ To D AY

By Daryl Austin

0O X =2 ¢

. a wge wle pee

a|monds 900 9 as Cher§ 10 CONCRCe that
TR um-mm‘mm"‘u

mength and Geceasisg muscie danage
UMAGGLIWTA DELTISA Al TUH

B acivertive pevLachion ? gt be tere for
oD LETZA | ot e Yos

EE R —
4t




DRIVING

GLOBAL
DEMAND

fimplifging tealth




The Real-Life Diet of Deion
Sanders, Who Tries to Stay Away
from KFC These Days

Coach Prime tald GO about eating until he's satisfied (but not full), keeping almonds an hand, and why he doesn't

no o v 1 . »
> Wx 017 | 901 < g eat soul food every day anymaore,

Deion Sanders on all things football
ahead of Super Bowl! LVIII

NFL legend and now college football coach Deion Sanders stops by Radio Row to
talk about his latest partnership with California Almonds ahead of Super Bowl
LVIIIL.

Deion Sanders amps up recovery efforts
up with the help of a key ingredient

Coach Prime has incorporated almonds into this regimen for a winning

combination
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Eat Your Almonds,
OWN YOUR PRIME.
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Tapping into the Olympic spirit
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EA Sports College Football 25, among
most anticipated sports video games in
y history, hits the market
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