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THANK YOU SILVER SPONSOR

R O O T E D  T O G E T H E R :  T H E  A L M O N D  C O N F E R E N C E  2 0 2 4



R O O T E D  T O G E T H E R :  T H E  A L M O N D  C O N F E R E N C E  2 0 2 4

THANK YOU EMERALD SPONSOR
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THANK YOU COPPER SPONSOR
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THANK YOU COBALT SPONSOR
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Double down on core markets - 

India and the U.S. 

Develop long-term growth markets 

like Turkey, Morocco and Indonesia. 

Increase ingredient and 

innovation opportunities. 

Tell our health and environmental 

stewardship story. 

#1 

#2 

#3 

#4 















C RO P S IZ E



TREND TIMELESS



TREND TIMELESS



TREND TIMELESS



TREND TIMELESS



TREND TIMELESS



PRIORITIZATION

STEWARDSHIP

HEALTH

INNOVATION



8.2
BILLION 

PEOPLE

2.7
BILLION 

ALMONDS

0.3
LBS 

ALMONDS
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Vice President of Global Market 

Development at Almond Board 
of California 

VP Global Sales and Marketing   

at Campos Brothers Farms 

EMILY FLEISCHMANN CRAIG DUERR







INDIA



UNITED STATES



GERMANY



TURKEY MOROCCO INDONESIA





38







Associate Director of Trade 

Marketing and Stewardship at 
Almond Board of California 

Director of New Product 

Development at Harris Woolf

HARBINDER MAAN GABBY CHAVARRIA
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“ABC’s Innovation White Paper is a great contribution to the entire 
industry and a pioneer in the industry. We are very grateful for 

such an initiative to help the industry’s development.”  

–  C F N A  C H A I R M A N  C A O

–  I N C  C H A I R M A N

“Developing an Innovation White Paper is itself innovative.”  
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Sustainability Lead 

at Almond Board of California 

DANIELLE VEENSTRA



CONSUMER 
BEHAVIOR

MEDIA 

NARRATIVES

POLICY + 

REGULATIONS

CPG 

DEMANDS

FARM 

REALITIES
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8.5”x11” one-pager 36”x24” poster



P RI DEF UL CAL IF ORNI ANS  

60%

40%

FEMALE

MALE

51y/o
MEDIAN AGE

7,700,000
CALIFORNIAN ADULTS

26%
OF THE STATE 
POPULATION

VALUE 
WHAT 
THEY EAT

MAKE 
SUSTAINABLE 
CHOICES

HEAVY USAGE 
IN DIGITAL, 
SOCIAL MEDIA, 
& RADIO

POLITICALLY
ACTIVE

ENGAGE 
WITH THEIR 
COMMUNITY

PURSUE 
ONGOING 
EDUCATIONAL 
OPPORTUNITIES



Confidential - Not for Public Consumption or Distribution



Confidential - Not for Public Consumption or Distribution



Confidential - Not for Public Consumption or Distribution





Confidential - Not for Public Consumption or Distribution
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Healthy eating is evolving

WHERE IT WAS

Niche Diets

WHERE IT STARTED

One Size Fits All

WHERE IT IS

Healthy as a Lifestyle

WHERE IT’S GOING

Personalized Health

• Calorie Counting

• Absence of Negatives
• Meal Replacement

• South Beach

• Atkins
• Keto

• Intuitive Eating

• Managing Stress
• Activity Tracking

• Managing Macros

• Tracking Nutrients
• Feeding the Gut
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Europe
Global Health

U.S.

China
Mexico

India

Japan
South Korea

DARIELA 

ROFFE-RACKIND
LAURA 

MORIN
SUDARSHAN 

MAZUMDAR
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C O N S U M IN G A L M O N D S  D A I LY:

• Does not result in weight gain; associated with slight 

weight loss

• Reduction in LDL cholesterol levels

• Reduction in diastolic blood pressure

• Improvements in blood sugar (among Asian Indians 

with prediabetes)

• Increase in beneficial gut bacteria (prebiotic effect)

Consensus achieved between 
Cardiometabolic Roundtable experts 
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14,000 
MEDIA HEADLINES



















Tapping into the Olympic spirit
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