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European s hipments  are large and growing
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M A R Z I P A N

Per capita cons umption in 
Europe led the globe 20 
years  ago, s upported by 
traditional cons umption. 

ALMOND S HIP MENT S  (Lbs ) 
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FROM TO
10 healthy benefits of almonds

But Eating Habits Are Changing

“Marzipan has  a 
frumpy, s lightly 
dowdy image.”

-J anine J udetzki, 
Lemke 

(manufacturer)

“Us age in 
traditional bakery 

products  is  
declining as  

cons umers  look 
towards  healthier 

options .” 
-Euromonitor 

Europe



And how food is  
produced and 
the impact it has  
on the planet is  
becoming more 
important to how 
Europeans  eat
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S us tainability is  
table s takes  in 
the EU



Our pres ence 
in Europe is  
pivotal 
at this  time
for California 
Almonds .
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ABC’s Approach to Europe
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A B C ’ S  A P P R O A C H  T O  E U R O P E

0 2

Build love for almonds  
through health benefits  

Educate about indus try’s  
s us tainability journey
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Our pres ence in Europe is  pivotal at this  
time for California Almonds .
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P AN EUROP E

Monitor and be prepared for 
regulatory changes  and 
developments

Ins pire and educate Food 
P rofes s ionals

1

2

UK, FRANCE, 
IT ALY & GERMANY
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A B C ’ S  A P P R O A C H  T O  E U R O P E

0 2

EU P ort
Authorities

• EU P ort Officials  unaware of 
rules  – Confus ing P EC as  a 
s afeguard meas ure

• ABC webinars  to educate P ort 
Officials  – Year 2
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A B C ’ S  A P P R O A C H  T O  E U R O P E

0 2

Uneven
Regulatory 
Lands cape

New controls  –
Ochratoxin A (OT A), 

Heavy Metals  (P b, Cd)

P roduct fate –
Limited trans ition 
time of 6 months  

(MRLs )

Uneven 
implementation of 
rules  – Ins pections  

pos t-rejections , 
reproces s ing options  

(Italy & S pain)
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EU Farm to Fork 
2030 Goals

A B C ’ S  A P P R O A C H  T O  E U R O P E
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“P romote 
s us tainable and 

healthy food 
s upply”

50 % 20 %

25 % 50 %

reduction in 
chemical 

pes ticide us e

reduction in 
s ynthetic 

fertilizer us e

land under 
organic farming

reduction in 
food los s
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A B C ’ S  A P P R O A C H  T O  E U R O P E

0 2

What’s
Next?

FOP  Labeling: 
Health + Environment 

(carbon footprint) -
Many unans wered 

ques tions

P es ticide Us e: 
MRLs , regis trations  

revoked; role of 
s cience? (R is k vs  
hazard criteria for 

plant protection 
products )

EU Farm to Fork 
initiative to drive 
more regulations
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A B C ’ S  A P P R O A C H  T O  E U R O P E
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T imeline for the
implementation
of the EU
Green Deal
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A B C ’ S  A P P R O A C H  T O  E U R O P E

0 2

P os t
Brexit

• UK s tarting to es tablis h its  own 
regulatory policies

• S eparate monitoring of UK is s ues , 
independent of EU27 is s ues  –
pes ticides , MRLs , marketing s tandards , 
import quotas , duties , labeling, etc.

• S eparate cus toms  control

• Country of Origin labeling is s ue –
Implications  for U.S .  goods  flow 
between UK and EU
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A B C ’ S  A P P R O A C H  T O  E U R O P E

0 2

Key T akeaways

• Unders tand the broader 
environment driving regulations

• T hings  can change rapidly

• S taying engaged – From the 
beginning (EU early alert)

• Es tablis h relations hips  with EU 
officials , FAS  P os ts , P ort 
Authorities , local indus try groups

• Leverage European s upport for 
European is s ues  (Frucom, 
European S nacks  As s ociation, etc.)



A B C ’ S  A P P R O A C H  T O  E U R O P E

0 2

Build love for almonds  
through health benefits  

Educate about indus try’s  
s us tainability journey
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Our pres ence in Europe is  pivotal at this  
time for California Almonds .
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Monitor and be prepared for 
regulatory changes  and 
developments

Ins pire and educate Food 
P rofes s ionals

1

2

UK, FRANCE, 
IT ALY & GERMANY



43.6% 47.1% 47.8%

25.7% 23.4% 23.1%

11.7% 13.2% 15.8%
11.6% 9.6% 8.9%
7.3% 6.8% 4.4%

Food Intros Nut Intros Almond Intros

Middle East & Africa
Latin America
North America
Asia-Pacific
Europe

A B C ’ S  A P P R O A C H  T O  E U R O P E

0 2

Europe 
introduced 
nearly 2X 
more almond 
products  than 
any other 
region

2 0 2 0  G L O B A L  F O O D ,  N U T ,  A N D  A L M O N D  I N T R O D U C T I O N S
Regional s hare

I M P A C T

Europe is  a center for 
Global Innovation

+8% 
vs  

2019
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Europe leads  
the world in 

categories  
6

A B C ’ S  A P P R O A C H  T O  E U R O P E
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Europe is  a center for 
Global Innovation

Source: Innova Market Ins ights



A B C ’ S  A P P R O A C H  T O  E U R O P E

0 2

of global 
new food intros  
were in Europe
European 
Manufacturers ’ 
Influence Stretches  
Beyond Borders
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Europe is  a center for 
Global Innovation

44%



A B C ’ S  A P P R O A C H  T O  E U R O P E

0 2

Almonds  
provide a 
s trong health 
halo to 
introductions  
in Europe
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A B C ’ S  A P P R O A C H  T O  E U R O P E

0 2

Almonds  
provide a 
s trong health 
halo to 
introductions  
in Europe
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Source: Innova Market Ins ights



Where Health Meets 
Sustainability

03

Europe: Health & S us tainability25 December 2021





U K
F R A N C E
G E R M A N Y
I T A L Y

Build love for almonds  
through health benefits  

W H E R E H E A L T H  M E E T S  
S U S T A I N A B I L I T Y

0 3

Educate about indus try’s  
s us tainability journey
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HE A L T H S US T A I NA B I L I T Y

H E A L T H
+

S US T A I NA B I L I T Y



T hus  far 
Nutrition ranks  
higher than 
S us tainability.

W H E R E H E A L T H  M E E T S  
S U S T A I N A B I L I T Y

0 3
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Source: Global Perceptions  2021

Almond Messages: % Selecting “Somewhat or Much More Likely to Eat Almonds” 
(Average across EU4) 

Messaging Statement 2021 – EU4 Messaging Statement 2021 – EU4

Are good for your heart 76% Keep you fuller for longer 71%
Contain good fats 74% Are the most nutritious nut 71%
Help improve memory 74% Are good for my hair 71%
Are good for digestive health 74% Can help you manage your weight 70%
Can help maintain healthy cholesterol levels 74% Are high in magnesium 70%
Offer a variety of nutrients 74% Are the lowest calorie nut 69%

Provide me with energy through the day 74% Are less oily than other nuts, making them 
easier to eat 69%

Are good for my skin 73% Non-GMO 68%
Are high in vitamin E 73% Can reduce wrinkles 67%
Are high in antioxidants 72% Helps me be beautiful from the inside out 67%
Are high in protein 72% 160 calories per 23 almonds 61%
Are high in fiber 72% Are available in a variety of flavors 58%
Are a source of plant-based protein 72% Are good for people with diabetes 57%
Grown in a way that is good for the 
environment 72% Are grown in California 41%



S us tainability 
is  increas ing 
in importance.

W H E R E H E A L T H  M E E T S  
S U S T A I N A B I L I T Y

0 3
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% S electing “Grown in a Way that is  Good for the Environment”
as  S omewhat or Much More Likely to Eat Almonds

2016 2017 2018 2019 2020 Change 
from 2016

UK 55% 58% 56% 68% 68% +13%

France 65% 66% 70% 71% 75% +10%

Germany 58% 64% 63% 64% 67% +9%

Italy - 75% 79% 81% 78% +3%

Source: Global Perceptions  2016 - 2020



Getting the balance right

W H E R E H E A L T H  M E E T S  
S U S T A I N A B I L I T Y

0 3

P R OMOT E 
WHY:

HEALT H R EMOVE 
WHY NOT :

S US T AINABILIT Y

Build love for almonds  
through health benefits  

Educate about indus try’s  
s us tainability journey

Europe: Health & S us tainability37 December 2021



Build love for almonds  
through health benefits  

Educate about indus try’s  
s us tainability journey
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Our pres ence in Europe is  pivotal at this  
time for California Almonds .

3

4

P AN EUROP E

Monitor and be prepared for 
regulatory changes  and 
developments

Ins pire and educate Food 
P rofes s ionals

1

2

UK, FRANCE, 
IT ALY & GERMANY

W H E R E H E A L T H  M E E T S  
S U S T A I N A B I L I T Y
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Health is  at 
the heart of 
all Almond 
communication 

W H E R E H E A L T H  M E E T S  
S U S T A I N A B I L I T Y

0 3

U K
Do You Almond?

I T A L Y
Recharge Your Day

F R A N C E
(in development): 
A Paus e with Almonds  is  
a Paus e above the Res t

G E R M A N Y
S nack the S un
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Do You Almond?

W H E R E H E A L T H  M E E T S  
S U S T A I N A B I L I T Y

0 3

U K  C A M P A I G N :
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S nack the S un

W H E R E H E A L T H  M E E T S  
S U S T A I N A B I L I T Y

0 3

G E R M A N Y  C A M P A I G N :
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Recharge Your Day

W H E R E H E A L T H  M E E T S  
S U S T A I N A B I L I T Y

0 3

I T A L Y  C A M P A I G N :
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New Campaign 

LAUNCHING 
S P RING 2022

W H E R E H E A L T H  M E E T S  
S U S T A I N A B I L I T Y

0 3

F R A N C E  C A M P A I G N :
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We communicate 
about our 
s us tainability 
journey to 
protect agains t 
reas ons  not to 
eat almonds

W H E R E H E A L T H  M E E T S  
S U S T A I N A B I L I T Y

0 3
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S izzle video
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Cons umers Health P rofes s ionals

M E D I A  O U T R E A C H

A D V E R T I S I N G  

I N F L U E N C E R S

P A T I E N T  
C A M P A I G N  

E V E N T S

N U T R I T I O N  
B U L L E T I N S

M E D I A

P A R T N E R S H I P S

A L M O N D
A C A D E M Y



Europeans ’ affinity for 
almonds  is  growing

W H E R E  H E A L T H  M E E T S  
S U S T A I N A B I L I T Y

0 3

F R A N C E U K

G E R M A N Y I T A L Y

• #1 healthies t nut 

• #1 nut eaten as  a s nack

• #1 nut pos itive s tory recall

• #1 average cons umption

• #1 baking as s ociation

• #1 healthies t nut 

• #1 eaten in other foods

• #1 nut pos itive s tory recall

• #1 baking as s ociation

• #3 nut eaten as  a s nack

• #1 eaten in other foods

• #2 healthies t nut 

• #2 nut pos itive s tory recall

• #5 nut eaten as  a s nack

• #1 nut for top-of-mind awarenes s

• #1 nut eaten as  a s nack

• #2 healthies t nut

• #1 baking as s ociation
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European s hipments  are large and growing
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W H E R E H E A L T H  M E E T S  
S U S T A I N A B I L I T Y

0 3
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U P C O M I N G  I N I T I A T I V E S

0 4

WHAT ’S  
NEXT

INS P IRE FOOD 
P ROFES S IONALS  T O 

US E ALMONDS

T ALK LOUDER 
ABOUT  OUR 

S US T AINABILIT Y 
J OURNEY

KEEP  BUILDING T HE 
HEALT H HALO



Questions?
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